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HRD SW Detroit Lead Campaign

Goal: Enroll homeowners (homes of a certain age) in lead paint removal renovation program

Campaign Dates:
June — Dec 2022

Audience Target:
18+ yr old Detroiters — zip codes 48209, 48210, 48217

Media Tactics:

Out of Home

Paid Social (Facebook/Instagram)
Site Retargeting

Targeted Email
OTT/Streamingvideo

Budget Plan: $40,000




HRD Sample Social Ads
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Paid Facebook/Instagram 6.30.22-12.2.22

Impressions delivered: 209,477
Reach: 175,473

Clicks: 5,375

CTR: 2.57% (industry bench .90%)
CPC: S0.47

CPM: $12.15

Reactions: 270

Shares: 111

video views: 3,181

Age & Gender (1

13-17

. 18-24

. I -

T —
54.75% 44.90%

—

—

A 0.35% did not specify gender

Mobile v. Desktop (0

|

® Mobile 99.60%
® Desktop 0.35%
Other 0.06%




June Core Email June Reminder Email

LOCALIQ LOCALIQ
CAMPAIGN REPORT CAMPAIGN REPORT

Mame: CITY OF DETROIT 02217712 Name: CITY OF DETROIT 02217712 RR

FromyBrand: City of Detroit Housing Revitalization From/Brand: City of Detroit Housing Revitalization

Headline: “our Houwse May Be Eligible For Repairs! Headline: Your House May Be Eligible For Repairs!

Broadcast Date: 06/17/2022 Broadcast Date: 06/24/2022

Audience: 15,000 1Dz | 1600428 Audience: 15,000 ID: 1600433
Views: 2873 Clicks: 368 Views: 2,177 Clicks: 430
View % 19.19% Click %: 2.45% View %: 14.51% Click %: 2.87%
CAMPAIGN STATS CAMPAIGN STATS

Views | 19.19 % Todal Views 2878

k& Clicks by Device
Views | 14.51 % Total Views 2,177
ARt hRhsnawhwshwshaswhwhawhawae Desktop
41.86% | 180
Clicks | 245 % Tofal Clicks 565 Clicks | 2.87 % Total Clicks 430

ASthSRShwhwhwhawhwhwh Mobile A SS\"\"\"\"\"\“\\wW1\S Mobile

CTVRI1279% j ?2.!]1"!..| 265 CTVR | 19.75% D 58'“’"' 250

Avth T T hThNhwshwhww ASS\SsS\s\whwh\whawihawhaa

CLICKS BY WEB BROWSER CLICKS BY WEB BROWSER

205 12 k- 13 03 as 261 20 g 14 111 24
@ Chome Explorer Firefox Safari Other ®  Chrome Explorer " Firefox Safari Other




July Core Email

LOCALIQ

CAMPAIGN REPORT

[l Campaign Summary [za] Campaign Creative

Name: CITY OF DETROIT 02230147

From/Brand: City of Detroit Housing Revitalization

Headline: Interested in a FREE lead inspection and home
repairs?

Broadcast 07/13/2022

Detroit
@dbil LeadSafe Housing
| oo |

HOUSING & REVITALIZATION DEPARTMENT

Hem

+ ey e bouss o e B0 AT [ bl e
P

Date: \ ~
Audience: 15,000 ID: 1605073 4 o
Views: 3,547 Clicks: 0 \ .
View %: 23.65% Click %: 0.00% ﬁ “
R Clicks by Device

Views | 23.65 % Total Views 3,547

Clicks | 0.00 % Total Clicks 0

CTVR|0.00 %

CLICKS BY WEB BROWSER

July Reminder Email

LOCALIQ

CAMPAIGN REPORT

[l Campaign Summary
Name: CITY OF DETROIT 02230147 RR

From/Brand: City of Detroit Housing Revitalization

Headline: Interested in a FREE lead inspection and home
repairs?

Broadcast 07/20/2022

Desktop

0.00% | 0
Mobile

0.00% | 0

0 0 k 0 0
O Chrome Explorer ) Firefox Safari

0
Other

[za] Campaign Creative

W ee
‘t/ Detroit
i@ LeadSafe Housing

[EALCEEN HOUSING & REVITALIZATION DEPARTMENT

Date: e
'{\l
Audience: 15,000 ID: 1605076 ‘/ N 3
Views: 3,175 Clicks: 337 \ o .
View %: 21.17% Click %: 2.25% ‘-”'i "
k Clicks by Device
CAMPAIGN STATS

Views | 21.17 % Total Views 3,175

Clicks | 2.25 % Total Clicks 337

CTVR|10.61 %

CLICKS BY WEB BROWSER

Desktop

77.74% | 262
Mobile

22.26% | 75

266 15 3 1
@ Chrome Explorer ) Firefox

38 7
Safari Other




August Core Email

LOCALIQ

CAMPAIGN REPORT

|l Campaign Summary

Mame: CITY OF DETROIT - 02281070

it B sm
ik Lead
From/Brand: City of Detroit Housing Revitalization .
Headline: That cld chipping paint may contain lead that is harmful =R 4 1
to your family... = ":’ LY
Broadcast 08/16/2022 .
— s
Audience: 15000 ID: 1618873 Hl
Views: 2331 Clicks: 445 i G i} (a7
View %: 15.54% Click %: 2.99%
TR  EOWC M BN
k Clicks by Device
CAMPAIGN STATS

Views | 15.54 % Tolal Views 2331

Clicks 1 2.99 % Total Ciicks 449

CTVR|19.26 %

CLICKS BY WEB BROWSER

52.56% | 236

Mobile
47.44% | 213

93 27

316 8 & 5
& Chrome Explorer J Firefox Safari Other

Custom Fields
Custom Field 1 Custom Field 2 Custom Field 3
LiSA_ 245004 ZA11858 —riaf defred—

Custom Field 4

—nat defined—

August Reminder Email

LOCALIQ

CAMPAIGN REPORT

[l Campaign Summary

Ea] Campaign Creative

Name: CITY OF DETROIT - 02281070 RR e
From/Brand: City of Detroit Housing Revitalization e L g
Headline: That old chipping paint may contain lead that is harmful T
to your family... E"- ¢ P )
Broadcast 08/23/2022 R
Date: -
Audience: 15,000 ID: 1618921 % H
Views: 3,036 Clicks: 305 —
View %: 20.24% Click %: 2.03% .
I

Views | 20.24 % Total Views 3,036

Clicks | 203 % Tolal Clicks 305

CTVR | 10.05 %

e sivsn | 156

Mobile
48.85% | 149

CLICKS BY WEB BROWSER

24 3 D 1 [ 3 1
@® Cheome m‘maw Other

Custom Fields
Custom Field 1 Custom Field 2
USa_245084 11859

Custom Field 3

—nat defined—

Customn Fleld 4




September Core Email

LOCALIQ
CAMPAIGN REPORT

Narme: CITY OF DETROIT 02338475

From/Brand: City of Detroit Housing Revitalization

Headline: LetUs Help You Remove Lead-Based Paint Hazards in
Your Homel

Broadcast 09/15/2022

Date:
Audience: 15,000 ID: 1634122
Views: 3,195 Clicks: 401
View %: 21.30% Click %: 2.67%
k Clicks by Devi
CAMPAIGN STATS

Clicks | 2.67 % Total Clicks 4071

CTVR|12.55%

ASfSaSsSshswhswhawawhah

Mobile

Views | 21.30 % Total Views 3,795 Desktop
N SN N N NN NN N N N N R R
D 41.15% | 165

CLICKS BY WEB BROWSER

281 22 h 14 66 18
® Chrome Explorer | Firefox Safari Other

September Reminder Email

LOCALIQ

CAMPAIGN REPORT

Mame: CITY OF DETROIT 02338475 RR

From/Brand: City of Detroit Housing Revitalization

Headline: LetUs Help ¥You Remove Lead-Based Paint Hazards in

Your Home!
Broadcast 09/22/2022
Date:
Audience: 15000 ID: 1634123
Views: 2,171 Clicks: 402
View % 14.47% Click %: 2.68%
CAMPAIGN STATS

Views | 14.47 % Tota! Views 2171

29.35% | 18

Clicks | 2.68 % Tofal Clicks 402

CTVR | 18.52 %

Mobile
70.65% | 284

A LSS asasswhswawawa

CLICKS BY WEB BROWSER

214 1 3 13 123 41
e Chrame Explarer Firefox Salari Other
Custom Fields




October Core Email

LOCALIQ

CAMPAIGN REPORT

lsul Campaign Summary

Mame: CITY OF DETROIT 02389371

From/Brand: City of Detroit Housing Revitalization
Headline: The Detroit LeadSafe Housing Program
Broadcast Date: 10/20/2022

Audience: 15000 ID: 1643739
Views: 1,943 Clicks: 308
View %: 12.95% Click %: 2.05%

CAMPAIGN STATS

Views | 12.95 % Total Views 1,943

Clicks | 2.05 % Total Clicks 308

CTVR|15.85%

CLICKS BY WEB BROWSER

|zal Campaign Creative
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k Clicks by Device

Desktop
34.09% | 105

Mobile

D 65.91% | 203

165 16 2 10
® Chrome Explorer ‘ Firefox

100 17
Safari Other

October Reminder Email

LOCALIQ

CAMPAIGN REPORT

4l Campaign Surmmary

Name: CITY OF DETROIT 02389371 RR

From/Brand: City of Detroit Housing Revitalization
Headline: The Detroit LeadSafe Housing Program

Broadcast Date: 10/27/2022

Audience: 15,000 10: | 1643741
Views: 2,246 Clicks: 353
View % 14.97% Click %: 2.35%

CAMPAIGN STATS

Views | 14.97 % Tolal Views 2246
Clicks | 235 % Toral Clicks 335

CTVR|15.72%
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Targeted Email Reporting — September and October Deployment

Core Email (6/17 deployment date)

*15,000 email recipients, 2,878 opens, 19.19% open rate, 368 clicks, 2.45% CTR
Reminder Email 6/24 deployment date)

*15,000 email recipients, 2,177 opens, 14.51% open rate, 430 clicks, 2.87% CTR

Core Email (7/13 deployment date)

*15,000 email recipients, 3,547 opens, 23.65% open rate

Reminder Email (7/20 deployment date)

*15,000 email recipients, 3,175 opens, 21.17% open rate, 337 clicks, 2.25% CTR

Core Email (8/16 deployment date)

*15,000 email recipients, 2,369 opens, 15.79% open rate, 3.02% CTR

Reminder Email (8/23 deployment date)

*15,000 email recipients, 3,036 opens, 20.24% open rate, 305 clicks, 2.03% CTR

Core Email (9/15 deployment date)

*15,000 email recipients, 3,195 opens, 21.30% open rate, 401 clicks, 2.67% CTR
Reminder Email (9/22 deployment date)

*15,000 email recipients, 2,240 opens, 14.93% open rate, 351 clicks, 2.08% CTR

Core Email (10/20 deployment date)

*15,000 email recipients, 1,968 opens, 13.12% open rate, 312 clicks, 2.08% CTR
Reminder Email (10/27 deployment date)

*15,000 email recipients, 2,240 opens, 14.93% open rate, 351 clicks, 2.08% CTR




Retargeting Campaign

Site Retargeting (6/17-10/14)
*80,733 impressions, 77 clicks, 0.10% CTR (0.04-0.08% benchmark CTR)
eretargeting email recipients who opened the email, clicked the link, then went to the website.

Address Retargeting (6/17-10/15)
*400,888 impressions, 374 clicks, 0.09% CTR (0.04-0.08% benchmark CTR)
eretargeting all email recipients within the geofenced (selected zip codes)




OTT/Streaming through 12/16/22

9/12/2022 - 12/16/2022

City of Detroit HRD delivered a total
of 397,984 impressions across Effectv
Streaming TV targeting Homeowners

and Adults 18+ in the 48209, 48210,

48217.

90%

Average video ad impressions were
viewed in full - beating the industry
average of 856% completion ratel

3,061

Hours were spent interacting with
your videos

IMPRESSIONS DELIVERED
BY DEVICE

60.69% | 84.4% of

CONNECTED TV impressions
| were
" viewed on

o the big

8.2% screenl

SET-TOP BOX

11.93%

DESKTOP

16.73%

MOBILE

CNN

Tubi TV

Roku TV

Pluto TV
Comedy Central
Bloomberg Business
Philo TV

IGN Ent.
FilmRise

MSNBC

OWN

Lifetime

Sling TV
Fawesome TV
AMC

ID

TLC

History Channel
ESPN

CNBC

IMPRESSIONS DELIVERED
BY CONTENT

B
o S
I ©.04%
IS .37 %
I 4.70%

. 2 90%

. 0 69%

N 267%

. 2.27%

. 211%

I 2.07%

. 1.97%

N 1.82%

l 1.69%

l 1.67%

Bl 149%

M 1.23%

M 101%

M 1.00%

| 0.88%




Outdoor Neighborhood Boards

Location IMP 18+ Available
Inventory # Description Weekly Date # of Weeks
1a) 31581 Dix E/O Casper N/S F/W Posters 10'5"x22'8" 16,593 6/13 - 7/24 B $966.00
1b) 31561 Dix & Pitt SE/S F/E Posters 10'5"x22'8" 17,211 8/1-10/2 9 $1,450.00
2a) 27161 Michigan & Lawndale NE/S F/E Posters 10'5"x22'8" 78,085 7/18 - 8/15 4 $644 .00
2b) 27211 Michigan W/O Apple S/S F/W Posters 10'5"x22'8" 26,545 9/19-12/11 12 $1,935.00
3) 28410 Livernois N/O W_1-94 Fwy W/S F/NW Posters 10'5"x22'8" 50,034 7/25-9/4 B $966.00
4) 26940 McGraw E/O Saxon S/S F/W Posters 10'5"x22'8" 75,397 8/8 - 10/2 8 $1,288.00
5) 32331 Schaefer N/O Edsel W/S F/S Posters 10'5"x22'8" 53,651 B/27 - 9/4 8 $1,288.00
6) 32411 Oakwood E/Q Schaefer N/S F/E Posters 10'5"x22'8" 16,468 7/25 - 9/25 7 $1,128.00
&0 $9,665.00

Initial production included. Mercy Scho
2 5 ! of Dentistry
. . &-2:410
Locations in 48209, 48210 and 48217 48216
» See dates above for rotation of boards Driven Thea”eo | CLAYTOWN
: Pt
* Red half-moons are the neighborhood posters — the g ) E:-E;i'-%sfo a1 o "fg?”-' ‘ 5
flat side is the direction the board is facing. N O RO S LN e O
\ ’ ® 5. ey AOCIT w"':-\‘.:(f.l'
* 2boards total in 48217 aborn @ \\ s Glark Rark
d 2 boa rdS N 48209 couthef Ave = (-;) ) Taqueria Mi Pueblo
. X A\ P-2isei \River
» 4 boards in 48210 ge Complex §) G b
¥ SPRINGWELLS 50008

d Dearbomq o ,,"‘ e ,*%_ 3
- roman village \ o
P4 a5 \: 48209 /

A % Historic Fort Wayneg Vi 7
3 \ :

s
/ ',.u,'
% s DELRAY P /
— A/
Delroit Water /
& Spwerage
elvindale N £ug Island \
=y FHawer Bowl Medical %
> _Jas217 ‘ & Recreational... / %
§ RiverRouge High Schbol / :
7~ /32331 J

"

& Rivar Ralina /




Campaign Summary

» All campaign tactics delivered above benchmark across the course of the campaign

* Budget was utilized cost effectively and tactics selected were successful in delivery to target audience

* Delivering updated messaging within targeted emails was essential in keeping the attention of the target audience

* OTT/streaming was very effective in reaching cordcutters/cordnevers — streaming audiences who watch via paid
stream and often free streaming — which is important to consider for hard to reach communities

« Recommendations for a new targeted campaign would incorporate similar tactics (based on budget) with
implementation of new strategies with increased budget. Would also recommend email deployment to previously

engaged email recipients who have not yet signed up for the program.

Thank you!




